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DAY 1

2015 Kielce Bike-Expo

P

oland's Kielce BikeE xpo at trac ted 20 0
participating firms
this year, and occupied five
exhibition rooms. The leading
manufacturers were spread
out among the five rooms; 11
companies from Taiwan and
more than 20 companies from
China were present.
Poland's bicycle industry
shares a similar culture with its
counterpart in Taiwan, and its
members maintain relationships
characterized by both rivalry
and collaboration. Since Jan
Zasada took over as director,
the Bike-Expo has been wellrun, and both manufacturers
and participating firms have
expressed positive opinions.
The vast majority of firms also

▲Zasada President, Jan Zasada is also the
chairman of Poland's bicycle association. Zasada
produces 70,000 bicycles a year.

feel optimistic about 2016,
and believe that the market
will continue to grow. Major

▲Romet President, Wieslaw Grzyb. Romet
produce 400,000 bicycles a year.

manufacturers represented at
the show included Kross, Romet,
Unibike, Zasada and Fuji. In
addition, a small number of parts
manufacturers were present,
including the state-run brand,
SIHD. Also in attendance were
Czech and Slovakian brands
Author, Kellys, 4ever, Bikefun,
Dema and Sundance. Agents
included Aliot and Polbike. While
a large majority of people at the
show spoke Polish, most could
communicate adequately in
English.
Ravaged by war, Poland
has gradually achieved stability
through much long-term effort.
It is very representative of the
Eastern European country, and

▲Unibike Commercial Director, Zbigniew
Lewandowski. Unibike produces 40,000 bicycles
a year and is also a distributor for component
brands such as Schwalbe.

is a member of the European
Union. With a population of 38.4
million, Poland is well-integrated
economically with the EU, but
still uses its own currency (the
zloty). As a result, Poland has
emerged relatively unscathed
from the recent depreciation of
the euro, or has hedged using
dollars. As a result, the Polish
bicycle market has enjoyed
steady growth.
Poland is the third largest
bike manufac turer in the
European Union, and has an
annual output of around one
million bikes. The country's
annual bicycle sales total roughly
1-1.1 million units. Cycling is
becoming a nearly universal

▲Brat-Pol was founded by two brothers. President, Wikior Beska (right) and General Manager,
Karol Beska (left). Brat-Pol produce 20,000 bikes a year.
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▲Aliot President, Jacek Batkowski; Kenda's
distributor in Poland.

▲Piotr Witeska is the agent for CST, Maxxis and
Merida in Poland.

▲Polbike President, Piotr Malkowski. As well as having their own brand, Saveno; Polbike are also
the distributor for Raleigh.

activity in Poland, and numerous
brands consider the country
to be a key market. Polish
workers have monthly salaries
of around 600 euros. Many
Western European companies
rely on OEM production in
Poland. The people of Poland

are serious workers and are
good at negotiation. Since most
Poles have limited disposable
incomes, most bicycles sold
here are low- /mid - pr ic ed
models, and commuter bikes
and children's bicycles enjoy
especially good sales. While the

market for second-hand bikes
is still quite large, previously
accounting for 40% of the
market, it now represents only
25%. In recent years, sporting
and recreational bikes have
begun growing in popularity.
Prices vary depending on the

positioning of each bike shop;
children's bikes cost from 60
to 220 euros. Recreational
e-bikes and fat tire bikes were
each displayed by several firms
at the show, but their relatively
high prices have discouraged
widespread adoption.

2015 Formosa 900

I

n November of this year, the
annual cycling tour of Taiwan,
the Formosa 900, will once
again set off on its 9-day tour
covering 900 kilometers in a
circuit of Taiwan. In the past
the event, organized by the
Taiwan Bicycle Expor ters
Association, has attracted
numerous members of both the
Taiwanese and international
cycling industry, as well as
diplomats, cycling personalities
and disabled cyclists.
The 2015 event will see
19 groups of riders departing
from different locations all over
Taiwan on Saturday, November
14 as part of the Taiwan Cycling
Festival. Riders cycle around
Taiwan and get the chance to
experience the beautiful scenery
that led to the Portuguese
naming the island 'Beautiful

Island' in the 16th century. Along
the way, cyclists will also be
introduced to various attractions,
both man-made and natural, as
well as experience local cuisine,
Taiwan's rich native culture and
friendly people.
The Formosa 900 offers
product managers and other
members of the international
comnunity a chance to see
Taiwan away from the industrial
heartland where they usually
visit for business reasons, At
the same time it also provides
a wonderful opportunity to
network with other members of
the industry in a relaxing and
invigorating environment.

▲ Kenda Chairman, Ying-Ming Yang with Kenda Group riders pause at the Hsi Luo bridge.

▲ Riders on the Formosa 900 enjoy the spectacular scenery of 'Mr. Brown Boulevard'.
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